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ÔÐÀÇÎÂÛÅ ÃËÀÃÎËÛ Â ÀÍÃËÎßÇÛ×ÍÎÌ ÁÈÇÍÅÑ-ÄÈÑÊÓÐÑÅ:
ÊËÞ×ÅÂÛÅ ÏÀÐÀÌÅÒÐÛ Â ÎÏÈÑÀÍÈÈ ÀÓÒÅÍÒÈ×ÍÎÃÎ ÌÀÒÅÐÈÀËÀ

Â ñòàòüå îáîñíîâûâàåòñÿ ñèñòåìà ïàðàìåòðîâ (ñåìàíòèêà,
÷àñòîòíîñòü, ñòèëèñòè÷åñêàÿ è ðåãèîíàëüíàÿ ìàðêèðîâàííîñòü,
óêàçàíèå íà ñâÿçü ñ ìèðîì áèçíåñà), ïîçâîëÿþùàÿ îñóùåñòâëÿòü
ñòðàòèôèêàöèþ ôðàçîâûõ ãëàãîëîâ, èçâëå÷åííûõ èç àóòåíòè÷-
íîãî àíãëîÿçû÷íîãî áèçíåñ-äèñêóðñà.

Êëþ÷åâûå ñëîâà: áèçíåñ-äèñêóðñ, ôðàçîâûé ãëàãîë, ïàðà-
ìåòð, ñåìàíòèêà, ÷àñòîòíîñòü, ñòèëü, ðåãèîíàëüíàÿ ìàðêèðî-
âàííîñòü.

Òåðìèí phrasal verb (ôðàçîâûé ãëàãîë) ââåäåí àìåðèêàíñêèì êðèòèêîì Ëîãàíîì
Ñìèòîì, àâòîðîì ýññå English Idioms [12]. Îòå÷åñòâåííûå è çàðóáåæíûå ó÷åíûå íå
ðàç îáðàùàëèñü ê îïèñàíèþ è ñèñòåìàòèçàöèè ôðàçîâûõ ãëàãîëîâ àíãëèéñêîãî ÿçûêà.
Á.À. Èëüèø ðàññìàòðèâàë âòîðîé ýëåìåíò ãëàãîëüíûõ êîìáèíàöèé êàê ïåðåõîäíóþ
ôîðìó ìåæäó ñëîâîì è ìîðôåìîé, íàçûâàÿ åãî «ïîñëåëîãîì» [3, ñ. 245]. À.È. Ñìèð-
íèöêèé íàõîäèë â íåì ôóíêöèè êàê ïðåäëîãà, òàê è íàðå÷èÿ [5, ñ. 8]. Í.Í. Àìîñîâà
ïèñàëà î ãëàãîëüíî-ïîñòïîçèòèâíûõ ôðàçåîëîãèçìàõ è ïðîâîäèëà ðàçãðàíè÷åíèå ìåæäó
ãëàãîëàìè, â êîòîðûõ ïîñòïîçèòèâ óòî÷íÿåò ëåêñè÷åñêîå çíà÷åíèå (to come in, to eat
up), è òåìè, â êîòîðûõ çíà÷åíèÿ îáîèõ ýëåìåíòîâ îñëàáëåíû (to fall out ‘ðàññîðèòüñÿ’,
to bring up ‘âîñïèòûâàòü’) [1, ñ. 69].

Ãåíðè Ñâèò âûäåëÿë äâà òèïà ôðàçîâûõ ãëàãîëîâ â ñîîòâåòñòâèè ñ äâóìÿ ìîäåëÿìè
ìîðôîñèíòàêñè÷åñêîé ñî÷åòàåìîñòè: ãëàãîë + íàðå÷èå è ãëàãîë + ïðåäëîã [13]. Îòòî
Äæåñïåðñîí ïîä÷åðêèâàë, ÷òî çíà÷åíèå ñî÷åòàíèÿ íèêîèì îáðàçîì íå ìîæåò áûòü
âûâåäåíî èç çíà÷åíèé ñîñòàâëÿþùèõ åãî ñëîâ, ïðèâîäÿ òàêèå ïðèìåðû, êàê put in è
put out [6, ñ. 323]. Ôðàíê Ïàëìåð âûäåëÿë 2 àñïåêòà – ãðàììàòè÷åñêèé (àäâåðáèàëü-
íûé è/èëè ïðåäëîæíûé õàðàêòåð ÷àñòèö) è ñîáñòâåííî èäèîìàòè÷åñêèé [11, ñ. 182].
Àðòóð Êåííåäè îáúåäèíÿë ôðàçîâûå ãëàãîëû â ðàìêàõ îäíîé êàòåãîðèè verb-adverb
combination [7].

Îñòàíîâèâøèñü ïî íåîáõîäèìîñòè êîðîòêî íà èñòîðèè èçó÷åíèÿ ôðàçîâûõ ãëàãî-
ëîâ è óïîìÿíóâ â ýòîé ñâÿçè ëèøü íåêîòîðûå èç íàèáîëåå ñóùåñòâåííûõ íàáëþäåíèé
îòå÷åñòâåííûõ è çàðóáåæíûõ ó÷åíûõ, ïðåäñòàâëÿåòñÿ öåëåñîîáðàçíûì îáðàòèòüñÿ ê
ïðîáëåìàòèêå, ñôîðìóëèðîâàííîé â íàçâàíèè ïðåäëàãàåìîé ñòàòüè. Àêòóàëüíîñòü èçó-
÷åíèÿ ðåàëüíîãî áûòîâàíèÿ è ôóíêöèîíèðîâàíèÿ ôðàçîâûõ ãëàãîëîâ â ñîâðåìåííîì
àíãëîÿçû÷íîì áèçíåñ-äèñêóðñå î÷åâèäíà: èññëåäîâàòåëüñêèõ ðàáîò, ïîñâÿùåííûõ èìåí-
íî ýòîìó íàó÷íîìó âîïðîñó, ê íàñòîÿùåìó âðåìåíè àâòîðîì ñòàòüè íå îáíàðóæåíî.
Áèçíåñ-äèñêóðñ îïðåäåëÿåòñÿ íàìè êàê «âåðáàëèçàöèÿ áèçíåñ-ìåíòàëüíîñòè, ðåàëèçó-
þùàÿñÿ â ôîðìå îòêðûòîãî ìíîæåñòâà òåêñòîâ, îáúåäèíåííûõ äåëîâîé òåìàòèêîé,
â ñî÷åòàíèè ñ ýêñòðàëèíãâèñòè÷åñêèìè ôàêòîðàìè» [2, ñ. 7].

Îáúåêòîì èññëåäîâàíèÿ ÿâëÿåòñÿ êíèãà Áàððè Òîìàëèíà è Ìàéêà Íèêñà The World’s
Business Cultures and How To Unlock Them. Áàððè Òîìàëèí – èçâåñòíûé áðèòàíñêèé
ñïåöèàëèñò-ïðàêòèê, â òå÷åíèå ïðîäîëæèòåëüíîãî âðåìåíè îðãàíèçîâûâàâøèé òðå-
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íèíãè ïî ìåæêóëüòóðíîé êîììóíèêàöèè â ðàçíûõ ñòðàíàõ ìèðà. Åãî ñîàâòîð æóðíà-
ëèñò Ìàéê Íèêñ ïèøåò ñòàòüè äëÿ òàêèõ èçäàíèé, êàê Guardian, Independent, Observer.
Êíèãà The World’s Business Cultures and How To Unlock Them èçäàíà â 2007 ãîäó è
ïðåäñòàâëÿåò ñîáîé ïîñîáèå äëÿ äåëîâûõ ëþäåé, ñòðåìÿùèõñÿ ê ïîâûøåíèþ ýôôåê-
òèâíîñòè ïåðåãîâîðîâ ïóòåì ïðåîäîëåíèÿ êóëüòóðíî-îáóñëîâëåííûõ ðàçëè÷èé; â íåé
ðàññìàòðèâàþòñÿ íàöèîíàëüíûå è áèçíåñ-êóëüòóðû äåñÿòè ñòðàí, êîòîðûå, ïî ìíåíèþ
àâòîðîâ, ê 2050 ãîäó áóäóò ëèäèðóþùèìè ýêîíîìè÷åñêèìè äåðæàâàìè (China, the
USA, India, Japan, Brazil, Russia, the United Kingdom, Germany, France, Italy) [14, ñ. Õ].

Äëÿ öåëåé ñòàòüè òåêñò êíèãè ïðî÷èòàí ïîëíîñòüþ è èñïîëüçîâàí êàê îñíîâà äëÿ
ïîèñêà, âûÿâëåíèÿ è îïèñàíèÿ ñîâðåìåííîãî àóòåíòè÷íîãî ìàòåðèàëà ôðàçîâûõ ãëà-
ãîëîâ, ÷òî ñîñòàâëÿåò ñîáñòâåííî ïðåäìåò èññëåäîâàíèÿ. Îáðàòèìñÿ ê ìàòåðèàëó:

1. Britons and Americans are brought up and work in a Judeo-Christian environment (p. 32).
2. Understanding a community’s business profile, and anticipating the points at which

communication may break down – how to deal with any problems – is a vital skill for
international managers (p. 19).

3. Religion doesn’t impinge on their daily working life and is not a part of business
processes, although it often influences individual practice and decisions (p. 32).

4. But to an extraordinary degree, international business dealings still rely on trust (p. 13).
5. Successful transition depends on due diligence of local systems, finances and procedures,

and on understanding the human capital, how people go about their business (p. 30).
6. Understanding a culture too often becomes something you do after the event, when

your relationship with a client has broken down (p. 4).
7. The answer is break it down into five key component parts (p. 35).
8. How do you identify what makes a business community tick, and what turns people

off? (p. 20).
9. “Can you ask him to turn it off. We are about to take off” (p. 104).
10. Sorry to take up your time (p. 62).
11. Delegation leaves you free to take up higher responsibilities, at least in theory (p. 106).
12. Indians will then try and wear you down (p.136).
13. What strategies, if any, can you use to speed up decision-making? (p. 111).
14. You can’t figure out just what they’re thinking (p. IV).
15. Things had not proceeded in the Chinese way, and we worked hard to make it up to

them by providing a meal, an official reception and, yes, a photo op (p. 143).
16. In ancient civilizations such as those of China and India, events and achievements

from their long history crop up frequently in conversation, and the foreigner who can
contribute at least something to the debate will be valued over one who remains sadly
ignorant (p. 33).

17. People can be late or miss appointments altogether, don’t do what they say they will
when they say they will, and have to be constantly chased up. (p. 3).

18. So chat first, then get round to the business (p. 202).
19. He has a reasonably clear job description, operational budget and decision-making

power within his responsibilities, and he knows pretty well what he can sign off and what
needs escalating to a higher level (p. 105).

20. A major insurance company is setting up a joint venture in India (p. 8).
21. You do three minutes talk and then get down to business (p. 96).
22. Germans will look for efficiency, clarity and order in their dealings with others,

whereas the Japanese appreciate above all the time taken to build trust (p. 35).
Íà ïåðâîì ýòàïå îáðàáîòêè ìàòåðèàëà îáîñîáëÿþòñÿ âñå ñî÷åòàíèÿ ãëàãîëà è ïîñëå-

ëîãà: bring up, break down, deal with, impinge on, rely on, depend on, break down, break
sth down into, turn off, turn sth off, take off, take up (one’s time), take up (higher
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responsibilities), wear down, speed up, figure out, make up to, crop up, chase up, get round
to, sign off, set up. Äàëåå íåèäèîìàòè÷íûå ñî÷åòàíèÿ ãëàãîëà ñ ïîñëåëîãîì îòäåëÿþòñÿ
îò ñîáñòâåííî èäèîìàòè÷íûõ îáðàçîâàíèé, çíà÷åíèÿ êîòîðûõ íå ñâîäèìû ê ïðîñòîìó
ñëîæåíèþ çíà÷åíèé ñîñòàâëÿþùèõ ôðàçîâûé ãëàãîë åäèíèö. Èíà÷å ãîâîðÿ, øàã çà
øàãîì âûÿâëÿþòñÿ è ñèñòåìàòèçèðóþòñÿ ñîáñòâåííî ôðàçîâûå ãëàãîëû, íàïðèìåð:
bring up, break down, break down into, turn off, take off, take up, wear down, speed up,
figure out, make up to, crop up, chase up, get round to, sign off, set up â îòëè÷èå îò
ïðîçðà÷íûõ deal with, impinge on, depend on, rely on, ñ îäíîé ñòîðîíû, è ôðàçåîëîãè-
÷åñêèõ åäèíèö go about one’s business, get down to business – ñ äðóãîé.

Äåëàÿ ñëåäóþùèé øàã â îáðàáîòêå ìàòåðèàëà, ñîñðåäîòî÷èìñÿ íà çíà÷åíèÿõ ôðàçî-
âûõ ãëàãîëîâ, ïåðå÷èñëåííûõ âûøå. Êîíòåêñòû óïîòðåáëåíèé èç êíèãè The World’s
Business Cultures and How To Unlock Them ñîïîñòàâëÿþòñÿ ñ äàííûìè êîðïóñíîãî
îäíîÿçû÷íîãî ñëîâàðÿ Macmillan Phrasal Verbs Plus. Çíà÷åíèå ôðàçîâîãî ãëàãîëà bring
up â ïåðâîì èç ïðèâåäåííûõ âûñêàçûâàíèé ïîëíîñòüþ ñîâïàäàåò ñ òîëêîâàíèåì â
ñëîâàðå: 1 [often passive] to take care of a child until he or she becomes an adult = RAISE.

Âî âòîðîì êîíòåêñòå ôðàçîâûé ãëàãîë break down èñïîëüçóåòñÿ â îäíîì èç çíà÷å-
íèé, ïðåäñòàâëåííûõ â ñëîâàðå: 2 if something such as a relationship or discussion breaks
down, it stops being successful = COLLAPSE. Ýòî æå çíà÷åíèå ðåàëèçóåòñÿ â âûñêàçû-
âàíèè ¹ 6, â òî âðåìÿ êàê â ïðåäëîæåíèè ïîä ¹ 7 ðåàëèçóåòñÿ åùå îäíî çíà÷åíèå:
3 to divide something such as a total amount into separate parts = DIVIDE UP (The answer
is break it down into five key component parts.).

Ìíîãîçíà÷íûé ôðàçîâûé ãëàãîë turn off â ðàçíûõ êîíòåêñòàõ ðåàëèçóåò ðàçíûå
çíà÷åíèÿ: 6 informal to stop paying attention to something or someone = SWITCH OFF
(#8 How do you identify what makes a business community tick, and what turns people
off?); 1 to stop a piece of equipment working temporarily by pressing a button or moving a
switch = SWITCH OFF (¹ 9 “Can you ask him to turn it off. We are about to take off”).
Àíàëîãè÷íûì îáðàçîì âûÿâëÿåòñÿ ïîëèñåìèÿ ôðàçîâîãî ãëàãîëà take up: 2 to fill a
particular amount of space or time = OCCUPY (¹ 10 Sorry to take up your time.); 3 to
accept an offer or a challenge that someone has made to you (¹ 11 Delegation leaves you
free to take up higher responsibilities, at least in theory).

Ðàññìîòðåíèå ñåìàíòèêè ôðàçîâûõ ãëàãîëîâ â êîíòåêñòàõ èç êíèãè â ñîïîñòàâëå-
íèè ñ ìàòåðèàëîì èç àóòåíòè÷íîãî êîðïóñíîãî ñëîâàðÿ ïîçâîëÿåò ñäåëàòü âûâîä î
âîñïðîèçâåäåíèè ÿçûêîâûõ çíà÷åíèé îäíîçíà÷íûõ è ìíîãîçíà÷íûõ ôðàçîâûõ ãëàãî-
ëîâ â ïðîàíàëèçèðîâàííûõ êîíòåêñòàõ. Ñåìàíòèêà òàêèì îáðàçîì ñòàíîâèòñÿ ïåðâûì
ïàðàìåòðîì â îïèñàíèè ôðàçîâûõ ãëàãîëîâ, èçâëå÷åííûõ èç êíèãè The World’s Business
Cultures and How To Unlock Them.

Ïðîäîëæèì èçó÷åíèå ñîáðàííîãî êîðïóñà ôðàçîâûõ ãëàãîëîâ è îáðàòèìñÿ ê óñòà-
íîâëåíèþ ÷àñòîòíîñòè ïî ñëîâàðþ Macmillan Phrasal Verbs Plus, â êîòîðîì ÷àñòîòíûå
åäèíèöû âûäåëåíû ïîëóæèðíûì êðàñíûì è ñîïðîâîæäàþòñÿ çâåçäî÷êàìè – òðåìÿ
(êêê), äâóìÿ (êê) è îäíîé (ê). Íàïðèìåð, îäíîé çâåçäî÷êîé ïîìå÷åí ôðàçîâûé
ãëàãîë wear down (¹ 12); î ÷àñòîòíîñòè speed up (ñì. âûñêàçûâàíèå ¹ 13) ñâèäåòåëü-
ñòâóþò òðè çâåçäî÷êè, à äâå çâåçäî÷êè óêàçûâàþò íà ÷àñòîòíîñòü ôðàçîâîãî ãëàãîëà
figure out (ïðåäëîæåíèå ¹ 14). Òðåõ÷àñòíûé ãëàãîë make up to (ñì. ¹ 15 â ïðèâåäåí-
íîì êîðïóñå ìàòåðèàëà) íå îòìå÷åí çâåçäî÷êàìè, ÷òî óêàçûâàåò íà åãî ìàëîóïîòðåáè-
òåëüíîñòü â ñîâðåìåííîì àíãëèéñêîì ÿçûêå. Â òåêñòå êíèãè The World’s Business
Cultures and How To Unlock Them ôðàçîâûé ãëàãîë speed up âñòðå÷àåòñÿ 2 ðàçà, âñå
îñòàëüíûå åäèíèöû èç êîíòåêñòîâ, ïåðå÷èñëåííûõ âûøå, ïî îäíîìó ðàçó. Ïîêàçàòåëü
÷àñòîòíîñòè âàæåí â îïèñàíèè ìíîãîîáðàçèÿ ôðàçîâûõ ãëàãîëîâ, èñïîëüçîâàííûõ â
áèçíåñ-äèñêóðñå, è òàêèì îáðàçîì ñòàíîâèòñÿ âòîðûì ïàðàìåòðîì â ñèñòåìàòèçàöèè è
ñòðàòèôèêàöèè àóòåíòè÷íîãî ìàòåðèàëà.
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Ìíîãèå ôðàçîâûå ãëàãîëû â ñëîâàðå Macmillan Phrasal Verbs Plus ñîïðîâîæäàþòñÿ
ñòèëèñòè÷åñêèìè ïîìåòàìè, ñâèäåòåëüñòâóþùèìè î íåîäíîðîäíîñòè ýòîãî ïëàñòà ôðà-
çåîëîãèè ñîâðåìåííîãî àíãëèéñêîãî ÿçûêà. Íåîäíîðîäíûì â ýòîì ïëàíå ÿâëÿåòñÿ è
êîðïóñ ôðàçîâûõ ãëàãîëîâ èç ðàññìàòðèâàåìîé êíèãè: ê íåôîðìàëüíîìó ñòèëþ (informal)
îòíîñÿòñÿ ôðàçîâûå ãëàãîëû make up to è crop up (ñì. ¹ 15 è ¹ 16). Make up to
òàêæå ïîìå÷åí è êàê old-fashioned, ò. å. åäèíñòâåííîå çíà÷åíèå â ñëîâàðå îáëàäàåò
ñðàçó äâóìÿ ïîìåòàìè. Chase up îòíîñèòñÿ ê íåéòðàëüíîìó ïëàñòó ñîâðåìåííîãî àíã-
ëèéñêîãî ÿçûêà (¹ 17). Ïîìåòîé informal îáëàäàåò ôðàçîâûé ãëàãîë turn off (¹ 8), íî
òîëüêî ïîä 6-ì çíà÷åíèåì, óêàçàííûì â ñëîâàðå (6 informal to stop paying attention to
something or someone = SWITCH OFF). Âñå îñòàëüíûå ëåêñè÷åñêèå åäèíèöû â ïðè-
âåäåííûõ âûøå ôðàãìåíòàõ ÿâëÿþòñÿ ñòèëèñòè÷åñêè íåéòðàëüíûìè, åñëè îñíîâû-
âàòüñÿ íà îòñóòñòâèè ñîîòâåòñòâóþùèõ ïîìåò â àâòîðèòåòíîì êîðïóñíîì ñëîâàðå.
Ñòèëèñòè÷åñêàÿ ìàðêèðîâàííîñòü îêàçûâàåòñÿ òðåòüèì ïàðàìåòðîì, âûäåëåííûì äëÿ
îïèñàíèÿ è ñòðàòèôèêàöèè àóòåíòè÷íîãî ìàòåðèàëà.

Åùå îäíà ðàçíîâèäíîñòü ìàðêèðîâàííîñòè ñâÿçûâàåò ôðàçîâûå ãëàãîëû ñ îäíîé èç
äâóõ àíãëîÿçû÷íûõ êóëüòóð [4; 9; 10]. Ýòî ðåãèîíàëüíàÿ ìàðêèðîâàííîñòü, è îíà
îáíàðóæåíà ó ôðàçîâîãî ãëàãîëà get round to (¹ 18 So chat first, then get round to the
business.): get round to British same as get around to. Ðåãèîíàëüíàÿ ìàðêèðîâàííîñòü íå
îáíàðóæåíà ó òàêèõ åäèíèö, êàê bring up, break down, turn off, take up, wear down, ýòî
óêàçûâàåò íà òî, ÷òî îíè ðåãèîíàëüíî-íåéòðàëüíû.

Çàêëþ÷èòåëüíûì ýòàïîì èññëåäîâàíèÿ ôðàçîâûõ ãëàãîëîâ â êíèãå The World’s
Business Cultures and How To Unlock Them ÿâëÿåòñÿ îïèñàíèå åäèíèö, îòìå÷åííûõ ïî
èõ îáúåêòèâèðóåìîé ïðèíàäëåæíîñòè ìèðó áèçíåñà. Äëÿ âûÿâëåíèÿ èíòåðåñóþùåé
íàñ ñòðàòû îáðàòèìñÿ ê ñëîâàðþ Macmillan Phrasal Verbs Plus è ïðîâåðèì êàæäûé èç
íàéäåííûõ â êíèãå ôðàçîâûõ ãëàãîëîâ ñ òî÷êè çðåíèÿ: 1) ïîìåòû (labelling), 2) îï-
ðåäåëåíèÿ (definition) è 3) èëëþñòðàòèâíîé ôðàçåîëîãèè (authentic utterances). Çíà÷îê •
ïîêàçûâàåò, ÷òî èçíà÷àëüíî ôðàçîâûé ãëàãîë ñâÿçàí íàïðÿìóþ ñ ìèðîì áèçíåñà è
ñîïðîâîæäàåòñÿ ïîìåòîé business. Çíà÷îê  óêàçûâàåò íà òî, ÷òî ñâÿçü òîé èëè èíîé
èç èññëåäóåìûõ åäèíèö ñ ìèðîì áèçíåñà ïîäòâåðæäàåòñÿ ñëîâàðíûì îïðåäåëåíèåì.
Åùå îäèí çíà÷îê    èñïîëüçîâàí äëÿ òåõ ôðàçîâûõ ãëàãîëîâ, êîòîðûå ñâÿçàíû ñ
ìèðîì áèçíåñà ÷åðåç àóòåíòè÷íîå èëëþñòðàòèâíîå ïðåäëîæåíèå.

•
sign off
4 business to officially approve of something or officially agree that something has been

completed in a satisfactory way by signing your name.

set up
1 to start something such as a business, organization, or institution.

look for sb/sth We are looking for a partner in a new business venture.

Ïàðàìåòð ñâÿçè ñ ìèðîì áèçíåñà (÷åðåç ïîìåòó, çíà÷åíèå èëè êîíòåêñò óïîòðåáëå-
íèÿ) çàâåðøàåò ïåðå÷åíü ïàðàìåòðîâ, îáîñíîâàííûé äëÿ îïèñàíèÿ è ñòðàòèôèêàöèè
àóòåíòè÷íîãî ìàòåðèàëà ôðàçîâûõ ãëàãîëîâ. Äâèæåíèå îñóùåñòâëÿåòñÿ â íàïðàâëåíèè
îò ñåìàíòèêè ê ïîêàçàòåëÿì ÷àñòîòíîñòè è äàëåå ê ñòèëèñòè÷åñêèì ïîìåòàì, ðåãèî-
íàëüíîé ìàðêèðîâàííîñòè è ìàðêèðîâàííîñòè ïî îáúåêòèâèðóåìîé ïðèíàäëåæíîñòè
ìèðó áèçíåñà.

How much are you expected to read between the lines of what’s going on in your own
company or country, and how much is spelt out for you in detail? (p. 61)

⟡ 
⟡ 
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Â óêàçàííîì âûøå àóòåíòè÷íîì âûñêàçûâàíèè èç êíèãè The World’s Business Cultures
and How To Unlock Them ôðàçîâûé ãëàãîë go on óïîòðåáëÿåòñÿ âî âòîðîì çíà÷åíèè,
ïðèâåäåííîì â ñëîâàðå Macmillan Phrasal Verbs Plus: 2 to happen = OCCUR. Â äðóãîì
êîíòåêñòå (To outsiders it sounds like a fight’s going on. (p.94)) ýòîò ïîëèëåêñåìíûé
ãëàãîë óïîòðåáëÿåòñÿ óæå â ïåðâîì çíà÷åíèè: 1 to continue happening as before, or to
continue doing something as before = CONTINUE. Çíà÷îê    óêàçûâàåò íà ìíîãîçíà÷-
íîñòü ðàññìàòðèâàåìîãî ôðàçîâîãî ãëàãîëà. Ïî ïîêàçàòåëÿì ÷àñòîòíîñòè äàííûé ïî-
ëèëåêñåìíûé ãëàãîë ñíàáæåí â êîðïóñíîì ñëîâàðå òðåìÿ çâåçäî÷êàìè (÷òî ñâèäåòåëü-
ñòâóåò î åãî ïîâûøåííîé ÷àñòîòíîñòè) è âñòðå÷àåòñÿ â òåêñòå êíèãè 10 ðàç. Ôðàçîâûé
ãëàãîë go on ÿâëÿåòñÿ ñòèëèñòè÷åñêè íåéòðàëüíûì è ïðèíàäëåæèò îáùåàíãëèéñêîìó
(ò. å. ðåãèîíàëüíî-íåéòðàëüíîìó) ïëàñòó ëåêñèêè. Ñâÿçè ñ ìèðîì áèçíåñà (èëè îãðà-
íè÷åííîñòè ðàìêàìè äåëîâîãî ñîîáùåñòâà) íå íàáëþäàåòñÿ.

Ôðàçîâûé ãëàãîë spell out òàêæå ÿâëÿåòñÿ ìíîãîçíà÷íûì. Â ïðèâåäåííîì âîïðîñè-
òåëüíîì ïðåäëîæåíèè ðåàëèçóåòñÿ ïåðâîå èç çíà÷åíèé: 1 informal to say or explain
something very clearly because someone has not understood something. Â òåêñòå àíàëèçè-
ðóåìîé êíèãè äàííàÿ ëåêñè÷åñêàÿ åäèíèöà óïîòðåáëÿåòñÿ è â äðóãîì çíà÷åíèè, êîòî-
ðîå, ïî ñëîâàðþ Macmillan Phrasal Verbs Plus, óæå íå ÿâëÿåòñÿ íåôîðìàëüíûì,
à ïðèíàäëåæèò íåéòðàëüíîìó ïëàñòó: 2 to say or write the letters of a word in the correct
order (Spell out the full form the first time and then put the appropriate initials in brackets
behind the phrase (p. 87)). ×òî êàñàåòñÿ äðóãèõ ïîêàçàòåëåé, òî ôðàçîâûé ãëàãîë spell
out ÿâëÿåòñÿ âûñîêî÷àñòîòíîé åäèíèöåé, ñîãëàñíî ñëîâàðþ Macmillan Phrasal Verbs
Plus; â òåêñòå êíèãè îí óïîòðåáëåí 3 ðàçà; ñòèëèñòè÷åñêè íåôîðìàëüíûé â îäíîì èç
çíà÷åíèé, ãëàãîë spell out ïðèíàäëåæèò îáùåàíãëèéñêîìó ïëàñòó ñîâðåìåííîãî àíã-
ëèéñêîãî ÿçûêà è ðåãèîíàëüíî íåìàðêèðîâàí. Ñâÿçè ñ ìèðîì áèçíåñà (çàêîíîìåðíîé,
ïîâòîðÿþùåéñÿ, îáúåêòèâèðóåìîé) òàêæå íå íàáëþäàåòñÿ.

Ðàáîòà ñ îáðàçöàìè àóòåíòè÷íîãî àíãëîÿçû÷íîãî áèçíåñ-äèñêóðñà òðåáóåò ñòðàòè-
ôèêàöèè ìàòåðèàëà. Ýòî ìîæåò áûòü îñóùåñòâëåíî ñ îïîðîé íà êëþ÷åâûå ïàðàìåòðû,
îáîñîáëåíèþ è îáîñíîâàíèþ êîòîðûõ ïîñâÿùåíà íàñòîÿùàÿ ñòàòüÿ. Ïåðå÷åíü èç ïÿòè
ïàðàìåòðîâ èñïîëüçóåòñÿ äëÿ îïèñàíèÿ âîçðàñòàþùèõ îáúåìîâ àóòåíòè÷íîãî êîðïóñà
ôðàçîâûõ ãëàãîëîâ.
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PHRASAL VERBS IN AUTHENTIC BUSINESS DISCOURSE:
KEY PARAMETERS AND STRATIFICATION

In the article the system of parameters (semantics, frequency,
stylistic and regional markedness, designation on the connection
with the world of business) that allows to carry out stratification of
phrasal verbs removed from authentic English business discourse
is substantiated.
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