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Â ÀÌÅÐÈÊÀÍÑÊÎÉ ËÈÍÃÂÎÊÓËÜÒÓÐÅ

Â äàííîé ñòàòüå ïðåäëàãàåòñÿ ãåøòàëüòíîå ñòðóêòóðèðîâà-
íèå êîíöåïòà ÁÈÇÍÅÑ êàê ñïîñîáà îñìûñëåíèÿ äàííîãî ôðàã-
ìåíòà ìèðà â àìåðèêàíñêîé ëèíãâîêóëüòóðå. Ãåøòàëüò-ñòðóê-
òóðû, êîòîðûå èìåþò ïðîòîòèïè÷åñêîå ïðåäñòàâëåíèå, ïîçâî-
ëÿþò âûÿâèòü ðàçëè÷íûå àñïåêòû êîíöåïòà ÁÈÇÍÅÑ.

Êëþ÷åâûå ñëîâà: ìåòàôîðè÷åñêîå îñìûñëåíèå, êîíöåïòó-
àëüíûå ãåøòàëüò-ñòðóêòóðû, êîíöåïò, êîãíèòèâíàÿ êàðòà,
ñìûñë.

Ìåòîäèêà èçó÷åíèÿ êóëüòóðíûõ äîìèíàíò â ÿçûêå ÿâëÿåò ñîáîé ñèñòåìó èññëåäî-
âàòåëüñêèõ ïðîöåäóð, íàïðàâëåííûõ íà ðàñêðûòèå ñìûñëîâîãî íàïîëíåíèÿ êîíöåïòà.
Íàáëþäåíèå êîíòåêñòóàëüíûõ óïîòðåáëåíèé åäèíèöû, íîìèíèðóþùåé òàêóþ ðåà-
ëèþ, êàê áèçíåñ, â àìåðèêàíñêîé ëèíãâîêóëüòóðå ÿâèëîñü îäíèì èç ñïîñîáîâ ýêñïëè-
êàöèè ðàçëè÷íûõ ñòîðîí ðàññìàòðèâàåìîãî êîíöåïòà.

Â ïðîöåññå èññëåäîâàíèÿ ôàêòè÷åñêîãî ìàòåðèàëà íàì ïîêàçàëîñü àêòóàëüíûì
è óìåñòíûì âûäåëåíèå êîíöåïòóàëüíîé ãåøòàëüò-ñòðóêòóðû, èìåþùåé ïðîòîòèïè-
÷åñêîå ïðåäñòàâëåíèå. Î ðîëè «ëèíãâèñòè÷åñêèõ ãåøòàëüòîâ» â ÿçûêîâîé êîíöåïòóà-
ëèçàöèè êàðòèíû ìèðà ãîâîðèò Äæ. Ëàêîôô â ñâîåé ðàáîòå «Ëèíãâèñòè÷åñêèå ãåø-
òàëüòû» [1]. Îñíîâíàÿ èäåÿ ó÷åíîãî çàêëþ÷àåòñÿ â òîì, ÷òî ìûøëåíèå, âîñïðèÿòèå,
ýìîöèè, ïðîöåññû îñîçíàíèÿ, äåÿòåëüíîñòü ÷åëîâåêà è ÿçûê ìîæíî îðãàíèçîâàòü
â êàòåãîðèè – ãåøòàëüòû [1, ñ. 359]. Ãåøòàëüòû îïðåäåëÿþòñÿ êàê îäíîâðåìåííî
öåëîñòíûå è àíàëèçèðóåìûå ñòðóêòóðû, à òàêæå èõ ìîæíî ðàçëîæèòü íà ñîñòàâëÿ-
þùèå êîìïîíåíòû. Ìåòàôîðè÷åñêèå ñòðóêòóðû-ãåøòàëüòû ïîçâîëÿþò áîëåå øèðîêî
ïðîíèêíóòü â ñóòü êîíöåïòà, ò. å. â îñìûñëåíèå ÷åëîâåêîì, ñïðîåöèðîâàííîãî ôðàã-
ìåíòà ìèðà è îáíàðóæåíèÿ «îáðàçîâ ñîäåðæàíèÿ çíàêà» [1, ñ. 360]. Ìíîæåñòâà ìåòà-
ôîðè÷åñêèõ ñòðóêòóð, êîòîðûå ëåæàò â îñíîâàíèè ìûñëèòåëüíûõ ïðîöåññîâ, ôîðìè-
ðóþò «êîãíèòèâíóþ êàðòó» [2, ñ. 89] êîíöåïòîâ, ïîçâîëÿþùóþ îñìûñëèòü îêðóæàþ-
ùóþ äåéñòâèòåëüíîñòü. Òàêæå êîãíèòèâíàÿ êàðòà ñëîâà, ïî ìíåíèþ Å.Ñ. Êóáðÿêî-
âîé, îòðàæàåò íàèáîëåå óïîòðåáèòåëüíûå êîíòåêñòû ñëîâà èëè îïðåäåëÿåò ðàçëè÷íûå
íàïðàâëåíèÿ, ïî êîòîðûì ïðåîáðàçóåòñÿ ñåìàíòèêà äàííîãî ñëîâà. Ñëåäóåò òàêæå îò-
ìåòèòü ðàáîòû Ë.Î. ×åðíåéêî, ïîñâÿùåííûå ëèíãâîôèëîñîôñêîìó àíàëèçó àáñòðàêò-
íîãî èìåíè [3]. Ïðåäëàãàåìûé åþ ìåòîä êîíöåïòóàëüíîãî àíàëèçà àáñòðàêòíîãî èìå-
íè áàçèðóåòñÿ íà áóêâàëüíîì ïðî÷òåíèè, â ïåðâóþ î÷åðåäü, óçóàëüíî ñî÷åòàþùèõñÿ
ñ íèì ãëàãîëîâ ôèçè÷åñêîãî äåéñòâèÿ [3, ñ. 299], à òàêæå è íà ïðî÷òåíèè àòðèáóòèâ-
íûõ ñî÷åòàíèé èññëåäóåìîãî èìåíè. Èç ïîâåðõíîñòíîé ñî÷åòàåìîñòè ëåêñè÷åñêèõ
åäèíèö îáûäåííîãî ÿçûêà âûÿâëÿþòñÿ èõ ãëóáèííûå ïðîåêöèè: àññîöèàòèâíûå êîí-
òóðû, òàê êàê î÷åâèäíî, ÷òî êîíöåïò èìåíè äîëæåí ñòðóêòóðèðîâàòüñÿ è ìîäåëèðî-
âàòüñÿ ñ îïîðîé íà îáûäåííûå ïðåäñòàâëåíèÿ íîñèòåëåé ÿçûêà.
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Â äàííîé ñòàòüå áûëà ïðåäïðèíÿòà ïîïûòêà ìåòàôîðè÷åñêîãî îñìûñëåíèÿ êîíöåï-
òà ÁÈÇÍÅÑ ïóòåì ýêñïëèêàöèè ãåøòàëüòíûõ ñòðóêòóð èç ñî÷åòàíèé èìåíè BUSINESS.
Íà íàø âçãëÿä, ìåòàôîðè÷åñêîå îñìûñëåíèå èññëåäóåìîãî êîíöåïòà ïîçâîëèò âûÿ-
âèòü ñòðóêòóðó êîíöåïòà, îïðåäåëèòü, êàêèå èäåè èëè ñìûñëû àêêóìóëèðóåò äàííûé
êîíöåïò.

Î÷åâèäíî, ÷òî â ÿçûêîâîì ñîçíàíèè íîñèòåëåé ÿçûêà çàêðåïèëñÿ öåëûé áëîê èí-
ôîðìàöèè î äàííîì îáúåêòå, êîòîðûé ìû è ïîïûòàåìñÿ ýêñïëèöèðîâàòü. Îáûäåííûå
ïðåäñòàâëåíèÿ íîñèòåëåé ÿçûêà î êîíöåïòå ÁÈÇÍÅÑ îáíàðóæèâàþòñÿ â ïîïóëÿðíûõ
àìåðèêàíñêèõ æóðíàëàõ, ãàçåòàõ, ïðîôåññèîíàëüíîé ëèòåðàòóðå è èç îáñóæäåíèé íà
ôîðóìàõ èíòåðíåò-ïîðòàëîâ. Ýòè ìàòåðèàëû ïîñëóæèëè äëÿ âûÿâëåíèÿ ãåøòàëüò-
ñòðóêòóð è óñòàíîâëåíèÿ ñìûñëà ñî÷åòàíèé ñ èìåíåì BUSINESS. Êàê æå âèäèòñÿ
áèçíåñ ïðåäñòàâèòåëÿì àìåðèêàíñêîé ëèíãâîêóëüòóðû?

Ñîãëàñíî íàøåìó ìàòåðèàëó ñî÷åòàíèÿ èìåíè BUSINESS ðàçíîîáðàçíû. Ìû îáðà-
òèëè âíèìàíèå íà ìíîãî÷èñëåííûå íåòðèâèàëüíûå ãëàãîëüíûå ñî÷åòàíèÿ ñ äàííûì
èìåíåì. Ìîæíî âûäåëèòü ðÿä ãåøòàëüòîâ, êîòîðûå ÿðêî àêòóàëèçèðóþòñÿ â êîíöåï-
òóàëüíîé ñèñòåìå àìåðèêàíñêîé ëèíãâîêóëüòóðû.

1. «Business fååls» – «áèçíåñ ÷óâñòâóåò». Äàííîå ñëîâîñî÷åòàíèå âûñâå÷èâàåò íàè-
áîëåå ÷àñòîòíûé ãåøòàëüò ïåðñîíèôèêàöèè BUSINESS IS A HUMAN BEING/ A
LIVING BEING – «áèçíåñ – ÷åëîâåê / æèâîå ñóùåñòâî». Áåññïîðíî, ÷óâñòâîâàòü
ìîæåò òîëüêî ÷åëîâåê è æèâîòíîå. Ïîäîáíûå àññîöèàòèâíûå êîíòóðû âûðèñîâûâà-
þòñÿ ïðè ïðî÷òåíèè äðóãèõ ãëàãîëüíûõ ñëîâîñî÷åòàíèé è ñî÷åòàíèé èìåíè BUSINESS
ñ ðàçëè÷íûìè ëåêñè÷åñêèìè åäèíèöàìè. Íàïðèìåð, business thinks, business makes
decisions, business fears, business dreams of, face- to – face contact with the business, the
life of a struggling business, pockets of business, image of business, business appeared healthy,
business folk, big business is the bad guy è äð. Äàííûå ïðèìåðû ìåòàôîðè÷åñêèõ ñî÷åòà-
íèé èëëþñòðèðóþò ïåðñîíèôèêàöèþ áèçíåñà. Áèçíåñ, êàê ÷åëîâåê äóìàåò, ïðèíèìàåò
ðåøåíèÿ, áîèòñÿ, áîðåòñÿ, ìîæåò áûòü çäîðîâûì èëè áîëüíûì.

2. «The romance of business» – «ðîìàíòè÷åñêîå íà÷àëî â áèçíåñå».
«Of course now that I’m selling spaghetti sauce (with Newman’s Own), I begin to understand

the romance of business…» [www.smallbusinessforums.org]
«We apprecilove your business» [www.àmanet.îrg].
«The concept of love in business is not a new one» [www.businesscase.com].
«Love in business means decisions and conducting oneself in a way that cares people and

the world we live in» [www.businesslife.com].
«The man who doesn»t work for the love of his business» [4, ð.14].
«I love business. I love helping urban community grow» [www.saleshelo.us] ].
Èç ïðèâåäåííûõ ïðèìåðîâ ìîæíî îòìåòèòü, ÷òî áèçíåñ ñïîñîáåí âûçûâàòü ÷óâ-

ñòâî ëþáâè, òðåïåòíîãî îòíîøåíèÿ ñî ñòîðîíû âëàäåëüöà èëè òåõ, êòî âîâëå÷åí
â áèçíåñ-äåÿòåëüíîñòü. Cëåäîâàòåëüíî, âûÿâëÿåòñÿ íåñâîéñòâåííûé íåîäóøåâëåííîé
ñóùíîñòè ãåøòàëüò – BUSINESS IS LOVE – «áèçíåñ – ëþáîâü». Ïðîàíàëèçèðîâàí-
íûé íàìè ôàêòè÷åñêèé ìàòåðèàë, ïîäòâåðæäàåò ïðèñóòñòâèå äàííîãî ãåøòàëüòà
â êîãíèòèâíîé êàðòå êîíöåïòà ÁÈÇÍÅÑ.

3. Ìû ïðèøëè ê çàêëþ÷åíèþ, ÷òî äëÿ àìåðèêàíñêîãî áèçíåñìåíà íà ñîâðåìåííîì
ýòàïå íåäîñòàòî÷íî ïðîñòî çàïóñòèòü ñâîé áèçíåñ è ïîëó÷àòü ïðèáûëü, îí äåëàåò ñâîå
äåëî ñòðàñòíî è ñàìîîòâåðæåííî. Ñëåäóþùèå ïðèìåðû ïîäòâåðæäàþò ñóùåñòâîâàíèå
ãåøòàëüòà BUSINESS IS PASSION – «áèçíåñ – ñòðàñòü»:

«We want passion for our business» [5, ð. 53].
«If you are passionate about your business…» [6, ð.173].
«If you loose your passion, the business is doomed» [6, ð. 105].
«Why your business should be your Passion» (çàãîëîâîê ñòàòüè).
[www.articledashboard.com].
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4. Áèçíåñ ìîæåò çàõâàòèòü âëàäåëüöà íàñòîëüêî, ÷òî îí/îíà ðàññìàòðèâàþò åãî êàê
ïàðòíåðà äëÿ çàêëþ÷åíèÿ áðàêà:

«Business owners are married to their business» [www.amanet.org].
«I»m so grabbed with my business, that I have no time to date an ideal girl, so I’m

thinking of marrying to my business» [www.business.gov]. Òàêèì îáðàçîì, âûÿâëÿåòñÿ
ãåøòàëüò BUSINESS IS A PARTNER – «áèçíåñ – ïàðòíåð».

5. Ìíîãèå àìåðèêàíöû ðàññìàòðèâàþò áèçíåñ êàê çàâåòíóþ ìå÷òó, êîòîðóþ õîòå-
ëîñü áû îñóùåñòâèòü, ïîýòîìó îíè ãîòîâû ïðåîäîëåâàòü ëþáûå òðóäíîñòè äëÿ îñóùå-
ñòâëåíèÿ ñâîåé ìå÷òû. Ñëåäîâàòåëüíî, ìîæíî âûÿâèòü ãåøòàëüò BUSINESS IS A
DREAM – «áèçíåñ – ìå÷òà».

«We opened up business because it»s an American dream» [www.state.com].
«How to figure out what dream business to start up» [www.cnsnews.com].
«Perhaps you can make this as your starting point, which you can use to earn the capital

you need for your dream – business» [www.businessweek.com].
«…to make their business dream come true» [www.womeninbusiness.com ].
6. Ïîñêîëüêó àìåðèêàíöû â áîëüøèíñòâå ñâîåì âñå äåëàþò ñ óäîâîëüñòâèåì, òî è

áèçíåñ îíè ðàññìàòðèâàþò êàê óâëåêàòåëüíûé ïðîöåññ. Íàïðèìåð:
«Business would be a lot more fun» [www.businesslife.com ].
«Green business can really take you down some funky, risk – reducing, profitable paths»

[4, ð. 130].
«Business has to be fun and everyone can tell you how lucky you are in business»

[www.businessquotes.com/Richard Branson].
Ñîâåðøåííî î÷åâèäíî, ÷òî ãåøòàëüò BUSINESS IS PLEASURE – «áèçíåñ – óäî-

âîëüñòâèå» ïðèñóòñòâóåò â ñìûñëîâîì îáðàçå êîíöåïòà ÁÈÇÍÅÑ.
7. Âåäåíèå ëþáîãî áèçíåñà âñåãäà ñîïðÿæåíî ñ áåñïîêîéñòâîì è ïðåîäîëåíèåì

ïðåïÿòñòâèé. Çäåñü âûÿâëÿåòñÿ ãåøòàëüò BUSINESS IS A HEADACHE – «áèçíåñ –
ãîëîâíàÿ áîëü». Ñëåäóþùèå ïðèìåðû ïîäòâåðæäàþò íàëè÷èå íàçâàííîãî ãåøòàëüòà â
ñòðóêòóðå äàííîãî êîíöåïòà.

«Why Modern Business is bad for your Mental Health?»
[www.havardbusiness.org].
«They have not created a business but rather a headache for themselves»
[6, ð. 170].
«Business faces high fees and obstacles» [www.businesslife.ñom].
«All of these people can point out problems your business may make for your family and

personal life» [7, ð. 44].
8. Äîñòàòî÷íî ïðî÷íî â ñîçíàíèè àìåðèêàíöåâ óêðåïèëàñü èäåÿ, ÷òî áèçíåñ – ýòî

èãðà â ýêîíîìè÷åñêîé ñôåðå, è åñëè âàì íå ïîâåçëî, çíà÷èò, áûëè ïëîõî ïîäãîòîâëå-
íû ê èãðå. Êàê è â ëþáîé èãðå, â áèçíåñå åñòü ïîáåäèòåëè è ïîáåæäåííûå. Àìåðèêàí-
ñêèé ñîöèîëîã Àáåëü ïèñàë, ÷òî áèçíåñ ìîæíî ñ÷èòàòü ñâîåãî ðîäà ñïîðòîì, â êîòî-
ðîì âîëÿ ê ïîáåäå, óìåíèå èãðàòü â êîìàíäå ïðèâîäÿò ê óñïåõó, êîòîðûé âûðàæàåòñÿ
óæå íå â î÷êàõ è ãîëàõ, à â äîëëàðàõ. Óìåíèå «play ball» – ýòî ôóíäàìåíò óñïåõà â
áèçíåñå [www.historicus.ru/delo_ameriki_bisnes]. Ñëåäîâàòåëüíî, ãåøòàëüò BUSINESS
IS A GAME – «áèçíåñ – èãðà» çàíèìàåò ñâîå ìåñòî â êîãíèòèâíîé êàðòå êîíöåïòà
ÁÈÇÍÅÑ.

«The gambling known as business looks with austere disfavor upon the business known as
gambling.» [www.quatationsabout.com/ business/ Ambrose Bierce]

«If you play long enough in business you get what you deserve: bad or good»
[www.coolcompaniesmag.com ].

«I viewed it as a business, but I always viewed it as a game» [8, ð. 105].
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9. Èíòåðåñíûì íàì ïðåäñòàâëÿåòñÿ ãåøòàëüò BUSINESS IS A SAVIOR OR
CONTRIBUTOR – «áèçíåñ – ñïàñèòåëü». Äàííûé ãåøòàëüò ïîäòâåðæäàåò çíà÷è-
ìîñòü êîíöåïòà ÁÈÇÍÅÑ â àìåðèêàíñêîé ëèíãâîêóëüòóðå, ïîñêîëüêó, áèçíåñ ñåêòîð
âíîñèò îãðîìíûé âêëàä â äåëî ðàçâèòèÿ è ïðîöâåòàíèÿ âñåãî àìåðèêàíñêîãî îáùå-
ñòâà. Ðîëü áèçíåñà ïðèçíàåòñÿ è âûñîêî öåíèòñÿ îáùåñòâåííîñòüþ ñòðàíû â öåëîì.
Íàïðèìåð, ôðàçà: «business nurtures our souls»[8, ð. 135] – «áèçíåñ îïåêàåò/çàùèùàåò
íàøè äóøè» èëëþñòðèðóåò âëèÿíèå óñïåøíî ðàçâèâàþùåãîñÿ áèçíåñà íà óêðåïëåíèå
äóõà àìåðèêàíñêîé íàöèè. Ñëåäóþùèé ðÿä ïðèìåðîâ ïîäòâåðæäàåò ýòó ìûñëü.

«Business is a means of healing human and natural community»
[www.businesslife.com].
«Business contributes to happiness in all its forms» [9, ð. 125].
«… the benefits provided by business: jobs and contributions to the market place»

[www.businesslife.ñom].
10. BUSINESS IS CHALLENGE – «áèçíåñ – ýòî òðóäíîå äåëî, òðåáóþùåå óñèëèé» –

åùå îäèí äîñòîéíûé âíèìàíèÿ ãåøòàëüò, êîòîðûé âûÿâëÿåòñÿ â õîäå àíàëèçèðîâàíèÿ
ñëåäóþùèõ ïðèìåðîâ:

«To succeed in business is challenging» [6, ð. 190].
«Business is complicated» [4, ð. 117].
«Starting a small business would be nuts to try» [www.cnsnews.com].
«It»s hard enough to survive in business» [www.businesslife.com].
«…but doing business can be very challenging due to the scale of the operations»

[www.smallbusinessballs.com].
«…but business requires concentrated effort» [www.smallbusinessballs.com].
Òàêèì îáðàçîì, ïîñðåäñòâîì ýêñïëèêàöèè ãåøòàëüòíûõ ñòðóêòóð, âûâîäèìûõ èç

ñî÷åòàíèÿ èìåíè BUSINESS, ìû ïîïûòàëèñü ðàñêðûòü òå ïðåäñòàâëåíèÿ î áèçíåñå,
êîòîðûå ïðî÷íî çàêðåïèëèñü â ëèíãâîêóëüòóðå àìåðèêàíñêîãî ýòíîñà. Ïîäîáíî òîìó
êàê äåôèíèöèîííûé àíàëèç âûäåëÿåò îñíîâíûå ïðîòîòèïè÷åñêèå ïðèçíàêè êîíöåïòà
ÁÈÇÍÅÑ, åãî ñåìàíòè÷åñêóþ íàïîëíÿåìîñòü, êîíöåïòóàëüíûé àíàëèç âûÿâëÿåò ïðàã-
ìàòè÷åñêèå êîìïîíåíòû (ãåøòàëüò-ñòðóêòóðû), ïîâòîðÿþùèåñÿ â êîíöåïòàõ ðàçíûõ
èìåí è îáóñëàâëèâàþùèå ïðàãìàòè÷åñêóþ ôîðìó èìåíè. Íà íàø âçãëÿä, âûÿâëåííûå
ãåøòàëüòû îáîãàòèëè ïðåäñòàâëåíèÿ î êîíöåïòå ÁÈÇÍÅÑ. ×åðåç áóêâàëüíîå ïðî÷òå-
íèå ñî÷åòàíèé èìåíè BUSINESS ñ ãëàãîëàìè, äâóõ èìåí, èìåíè è àòðèáóòà ìû
ïîëó÷èëè êàðòèíó ôèçè÷åñêîãî îïûòà âçàèìîäåéñòâèÿ ÷åëîâåêà ñ îêðóæàþùåé äåé-
ñòâèòåëüíîñòüþ è îïðåäåëèëè ñïåöèôèêó êàòåãîðèçàöèè ìèðà, êîòîðàÿ âáèðàåò â ñåáÿ
âñå äîáûòûå àìåðèêàíñêèì ýòíîñîì çíàíèÿ îá èññëåäóåìîì íàìè îáúåêòå — áèçíåñå.
Ãåøòàëüò-ñòðóêòóðû êàê ñìûñëîâûå îáðàçû êîíöåïòà ÁÈÇÍÅÑ ïåðåäàþò ïðåäñòàâëå-
íèÿ àìåðèêàíöåâ î äàííîé ñóùíîñòè, êîòîðûå ñêëàäûâàëèñü èñòîðè÷åñêè íà ïðîòÿæå-
íèè äëèòåëüíîãî ïåðèîäà âðåìåíè èõ ñòàíîâëåíèÿ êàê ýòíîñà, è îòðàæàþò íàöèî-
íàëüíî-ñïåöèôè÷åñêîå îòíîøåíèå ê äàííîìó ôðàãìåíòó äåéñòâèòåëüíîñòè.
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THE GESTALT STRUCTURAL METHOD OF THE CONCEPT BUSINESS
COMPREHENSION IN THE AMERICAN LINGUOCULTURE

The gestalt structural method of the concept BUSINESS
comprehension in the American linguoculture is devoted to the
semantic(sense) content development of the concept. Gestalt
structures, which have some prototype representations enable to
reveal different aspects of concept BUSINESS.
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